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B.Com. General (CBCS) DEGREE EXAMINATIONS, FEBRUARY /MARCH - 2022 

(Examination at the end of Third Semester) 

Part I1: B.Com General

MARKETING 

(Regulation: 2020-21) 
Maximum Marks: 75 Time:3 Hours 

SECTION A 
Answer any FIVE of the following questions. (5x5-25)

1. Define Marketing.

2.MarketingEnvironment.
árooh Eo. 

3 Consumer Behaviour. 

4.Product Concept.

5. Penetration Pricing.

Advertising. 6. 

7.Online Marketing. 

8. Branding. 
PodoR. 
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SECTION B 

Answer ALLL the questions. (Sx10-50) 

9. a) Explain 4P's of Marketing? 

4 P's Aok s0oán? 

(ORd)
Explain the concepts of Marketing? b) 

10. a) Explain Buying Decision Process?

(ORdo)
Explain the advantages and disadvantages of market segmentation? b) 

11. a) Describe the product classification? 

(ORd) 
b) Explain about product mix and product line Decision?

12. a) What is the importance of pricing in marketing in marketing strategy'?

(ORd)
b) Explain about pricing strategies?

13. a) What are the functions of promotion mix? 

(ORd)
b) Discuss about the distribution channels?

(2) 
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